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INNOVATIVI E TECNOLOGICI Italia

WHY DID YOU DECIDE TO SPONSOR THE
INNOVATION FORUM 20087

SOME OF THE MAIN EVENT SPONSORS EXPLAIN THEIR DECISION

Accenture has decided to be present at the Forum for many reasons. First of all, we
are always eager to take part in a public debate on innovation that involves corporate
decision-makers. Secondly, the fact that we employ 8,000 people in Italy makes us
feel directly involved in debates focused on the System and aimed at identifying the
best way to improve the condition of our Country through a targeted investment plan.
When we talk of investments, we refer to a wider concept which includes both a
strong commitment to developing adequate educational levers and training formats,
and support of new ideas and projects, for instance by increasing the level of
technological literacy in public companies and by improving efficiency in the research
sector. The general goal is to favour the emergence of a new generation of managers
and entrepreneurs, that is, the enablers of development in Italy.

Bruno Ronchetti, Director of System Integration&Technology Consulting for the
IGEM area (ltaly, Greece, Central-Eastern Europe, Russia, Turkey, Middle East),
Accenture

Undoubtedly, the starting point of innovation in the Tourism industry is the Internet:
today, if you're not on the Web, you completely lack visibility in a world where an
increasing number of people uses the Internet to buy goods and to travel.

In order to accelerate the re-launch of the tourism industry in Italy, we have recently
suggested to top political representatives that they should introduce tax incentives to
encourage businesses operating in this sector to invest in technology, a decisive
element to increase the competitiveness of the Italian System.

At the same time, however, we not only speak in favour of technology spending, but
we invest in technology, too! That is why, more than other companies, we can offer
this industry solutions and products that are perfectly in line with market trends. This
same logic is at the basis of our own approach to technological “education” offered to
travel agencies, organizations and, more in general, to the whole travel industry.
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Fabio Maria Lazzerini, Managing Director and General Manager, Amadeus ltalia

We have decided to take part in the Innovation Forum for the second year in a row
because this event is for us a big opportunity to meet and exchange views with the
representatives of government agencies and leading companies in this sector, but
more importantly because we are well aware that we need adequate systemic
measures to free up resources for innovation. And technological innovation, which
expresses itself and is implemented through ICT, is one of the necessary conditions
for the recovery of competitiveness in production. We are all called to ensure that
more and more people take an interest in developing, but also, and more importantly,
in supporting and in actively and consciously promoting innovation, both
technically/scientifically and culturally, as this is a determining factor for our future.
For this reason, we are proud to help — through our technological know-how —
improve the level of efficiency and service in all sectors and, in particular, in
government agencies.

Alberto Macchi, Corporate Vice President EMEAI and Managing Director, AMD
Italia

EDS is very committed to promoting innovation in Italy on the basis of the experience
already gathered in the most advanced world markets. In practice, this means
suggesting, also for the Italian market, a review of the processes stimulated by the
new technologies, methodologies and advanced management tools. Over the last few
years, EDS has developed its offering with the aim of helping customers transform
the complexity of their technological and application environments, launching new
solutions that simplify management tasks and reduce management costs; in this way,
firms have more resources available for investment and can deal with business
priorities in a timely fashion whenever necessary.

Carlo Magistrelli, Managing Director, EDS

HP believes that innovation is one of the crucial factors for economic development,
for corporate competitiveness and, last but not least, for the creation of a country
System based on fairer conditions and closer to citizens. Information technology -
together with effective and continuous training aimed at developing real skills, fully
exploiting talents and spreading entrepreneurial culture at all levels - can play an
essential role in achieving these goals. That's why we consider the annual Innovation
Forum event organized by IDC as an important occasion for analyzing the
contribution made by our company to innovation and for exchanging views with the
other protagonists of the system — organizations, public institutions and
representatives of the academic world. The Forum represents an opportunity to
create synergies, identify projects for the future and, on this basis, lay down together
the foundations for change.

Luigi Freguia, Managing Director, HP Italiana

The more we confront ourselves with the scenarios of a globalized economy, the
more we realize that the equation “technological innovation = competitiveness =
growth” is the basic rule for development. In general, our Country grows at a very
slow pace, but in Italy there are also extremely dynamic areas that have succeeded in
gaining ground and market share by following this rule. It is therefore important to
spread information about these experiences and to use them as a point of reference
for the development of initiatives that enable all players — enterprises, government
agencies and institutions — to fully exploit the potential of the new technologies. Also
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this year, the Innovation Forum organized by IDC represents an important occasion
for re-launching this concept. Through its presence at this event, IBM ltalia confirms
its commitment to sustaining innovation in ltaly by closely collaborating with clients
and by making use of advanced solutions and competences. In particular, we are
increasingly focusing on the problems and requirements of small and medium-sized
businesses, as we intend to help — by means of new tools and solutions - these firms
maintain their role as invaluable asset to the Italian economy also in the future.

Nicola Ciniero, GM Sales, IBM ltalia

At Microsoft, we believe that innovation and development depend, also in Italy, on the
spreading and improvement of IT systems and software at all levels. We are
participating in IDC’s Innovation Forum 2008 because we want to bear witness to the
steps we have taken to develop a corporate culture open to development and to the
benefits of technological innovation, and also to illustrate the important projects we
are carrying out in order to accompany, as partner, ltalian companies and
government agencies on the journey to the new digital society. Italy is facing the huge
challenge of minimizing the digital divide between Italian regions and vis-a-vis its
international competitors - a goal that can be achieved only through the
implementation of structural development policies on innovation which enhance and
improve, for example, the IT resources of government agencies or encourage SMEs
— i.e. the backbone of the Italian system — to invest in IT infrastructures, while at the
same time strengthening the synergies between the corporate world on the one hand,
and university and research centers on the other.

Mario Derba, Managing Director, Microsoft Italia

At Oracle, innovation has a double meaning: there is product innovation (Technology
Driven Innovation), which absorbs 12% of Oracle’s turnover and focuses on the
development and marketing of more and more technologically advanced products to
meet consumers’ needs; and then there is the so-called Field-Driven Innovation,
which results from the interaction with the market and is driven by the market.

Starting from this two-pronged concept, Oracle has developed a unique and effective
approach to innovation in the EMEA region: the Innovation Network is a working
group which has been set up to promote, acquire and enhance the innovative
ideas/processes developed by those who operate in the field in close contact with
customers and partners, so as to allow their replication and use in many other
innovative projects developed for/by customers. The good news is that Italy’s role
within this Network is to promote ideas and activities, interfacing both with employees
and partners. It was not a coincidence that this year the two yearly awards for
innovative developments assigned to partners in the EMEA regions — an initiative we
started some years ago — were assigned to two lItalian companies: GN Informatica
and Software Design; also Insirio, an other Italian firm, had a recognition.

Good news also on the front of collaborative initiatives: the collaboration agreements
we have in ltaly with universities and government agencies are producing truly
innovative ideas and projects. The latest project carried out is Piano Strategico
Metropoli Terra di Bari, which has resulted in the creation of the eDemocracy portal
based on Web 2.0 technologies and developed by the Oracle Competence Center set
up at Tecnopolis on the basis of an agreement between the regional government of
Puglia, Tecnopolis CSATA and Oracle. The IDC Innovation Forum represents a ideal
occasion for summarizing the achievements of the past year and encouraging public
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and private enterprises and institutions to actively contribute to the development of
the Italian system.

Sergio Rossi, Managing Director, Oracle Italia

Developing a culture truly open to innovation within organizations is not easy;
however, this is the only way to go if we want to compete in the high-end market and
produce a new global model of economic development. From this viewpoint, every
aspect of corporate activities should be constantly based on innovative processes,
which are the elements that make a company truly unique, enabling it to fully exploit
the potential of new technologies to support the business. The Innovation Forum
represents an important occasion for analyzing in depth the relationship between
technological innovation and the sectors that are key to the economic development of
our Country. As a matter of fact, innovation generates enormous advantages for all
social groups, and especially for companies, where it becomes synonymous with
sustainable growth and success over time. Innovation, design and Information
Technology can be considered the three pillars on which Italian enterprises should
base their competitive strategy on the international market.

Renzo Vanetti, Managing Director, SIA-SSB

The IDC Innovation Forum is for Telecom lItalia a point of reference and an occasion
for exchanging views with qualified counterparts and discussing with opinion leaders
and the market on the themes of technological innovation and ICT. Through its
presence at the Forum, Telecom lItalia stresses its commitment to the development of
advanced ICT services and infrastructures for large organizations, SMEs and
government agencies. We believe that ICT services can significantly help businesses
accelerate the process of innovation and growth. Telecom ltalia, with its new ICT
solutions delivered by the regional Data Centers and also available on a pay-per-use
basis, enables firms to benefit from an improved reliability of corporate ICT systems,
while at the same time optimizing performance and costs.

Mauro Nanni, Top Clients & ICT Services Director, Telecom Italia

In a constantly evolving international context, technology and innovation are two
fundamental factors that can greatly enhance the competitive potential of
organizations. | believe that ICT can really contribute to the renewal of the Country’s
socio-economic development cycle, favouring the beginning of a new phase in which
the interests of social and productive forces will be harmonized. The drive for
innovation in Central and Local Government agencies, expressed also through an
innovative approach to mobility and security management, will significantly contribute
to the modernization of the Country. The Innovation Forum, which | consider as one
of the most important events of the year in the area of technological innovation — also
on account of its international character -, is for us, as ICT players, an important
opportunity to meet and exchange views with the “business community”, and enables
to share and discuss the “Best Practices” adopted in the various market segments
and destined to become real drivers of innovation.

Valentino Bravi, CEO, T-Systems Italia

| take this opportunity to thank you for this great opportunity and congratulate you on
having organized such a perfect event [..], featuring excellent contents and
organization; and I'm not exaggerating when | say that there are not many events in
Italy (probably there is none at all) as important as this one, with such important
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speakers, organized and directed with such professionalism and managerial
approach! I'm sure we will not only confirm but also upgrade our sponsorship next
year, and we thank you once again for the great opportunity you’ve given us (our
company is at the beginning of an expansion process and has a fascinating al
background!), thanks to which we could present ourselves as a company fully
committed to innovation!

Anna Giannetti, Marketing and Innovation Executive, Nous Informatica

BACKGROUND E AGENDA

Also this year, for the third year in a row, the Innovation Forum clearly confirmed its
role as innovative networking model, oriented to pre-competitive collaboration, to the
creation of know-how and to the development of project initiatives. The Forum
effectively interacted with the institutional stakeholders, and the potential expressed
represents the basis for the creation of a true “Community of Innovators” in Italy. The
Forum gathered in Milan representatives of national and local institutions, economists,
representatives of the academic world, firms and experts on the themes of innovation
and of the opportunities for re-launching domestic enterprises and the ltalian
economy. The speakers who took part in the various meetings painted a complex
picture of the state of innovation in Italy, a country torn between dynamic and static
spells, a good performance on export markets and competitive difficulties, world-
leading industrial sectors and a strong need to modernize infrastructures and
technological systems.

By moving the Forum from Rome to Milan, the organizers were able to involve a
larger number of players in the area of research and industrial innovation. The theme
of the conference, “Orizzonte 2015, hints at an ideal point of convergence between
two great projects: Expo 2015, which represents — and not only for the city of Milan,
but for the whole country — a great opportunity for transformation, and the Industria
2015 project. The sponsors of the Innovation Forum contributed to the achievement
of these goals using their know-how and carrying out conscience-raising actions
among political and economic representatives. The event — with around 1800
registered participants, 120 speakers, over 120 accredited journalists - was held in as
many as 5 prestigious venues in Milan - Rotonda della Besana, Palazzo Mezzanotte,
Palazzo Turati, Museo Nazionale della Scienza e della Tecnologia, Palazzo della
Provincia di Milano — and lasted 4 days. What was accomplished over the 4 days of
the event was extremely encouraging. Many agents of change took this opportunity to
meet and debate on the themes of innovation and to establish important business and
professional relationships. The event connected many poles which are already
generating currents of change in our economy and in our industry. The conference
agenda clearly reflected an ambitious intention to deal with the various aspects of
innovation processes from different perspectives: society, economy, design, culture,
enterprises, Web 2.0. The theme of innovation was discussed from several
viewpoints, considering the perspective of businesses, citizens, institutions. Some
clear, strong messages recurred several times throughout the Innovation Forum; they
can be summarized as follows: the importance of financial support to achieve
innovation, the importance of investing in human resources, the use of ICT to
introduce innovation in various areas of the life of citizens.

During the meeting that marked the official opening of the Forum - and during which
the Annual Report of the Digital Innovation Forum was presented -, Roberto Masiero,
President IDC EMEA & WW Conferences, illustrated also the factors identified by the
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Digital Innovation Forum as essential to trigger development: ensuring “no partisan”
support for innovation policies while guaranteeing legislative and financing measures
long-term stability; increasing investment in research and development; assigning a
higher priority level to investments aimed at developing digital resources and ICT-
based know-how; launching more effective measures to improve the relationship
between enterprises — SMEs in particular - and research centers; concentrating
investments for industrial innovation on the industries that are key to our international
competitiveness and on the best performing areas of made-in-ltaly production.

Giacomo Vaciago, Economist and Chairman of the Digital Innovation Forum,
highlighted once again the huge ability and the great opportunities Italy has to
innovate by competing of a large scale; only after replacing obsolete technologies
with more modern and efficient ones and introducing a truly merit-based training
system will Italy be able to meet the challenges of innovation and compete on the
world market.

Other prestigious speakers took part in the event; among them: Jacques Attali,
President of the Attali Commission, Don Tapscott, author of the best seller
“Wikinomics”, Jeremy Rifkin Nobel Laureate in Economics and Derrick de
Kerckhove, Director of the McLuhan Program in Culture & Technology and Full
Professor in the Department of French at the University of Toronto.

The final agenda of the event is available on the Web and can be accessed by
clicking on the following Internet link:
http://www.idc.com/italy/events/innovation08/innovation08.jsp.

PARTICIPANTS

The Innovation Forum 2008 was an extremely successful event, with around 1800
registered participants.

Total number of participants on March 13 and 14: 562 (excluding IDC’s/sponsors’
representatives and staff); among them:

General Managers

o

IT Managers

o

Marketing Managers

o

ICT vendors, representatives of universities and technology clusters, trade
associations

Bl

Financial institutions

B

Incubators

B

Media

B

Opinion makers and influencers.

The chart below shows a breakdown of the industries represented by the conference
participants, highlighting that IDC’s high-end target was achieved and that the
percentage of registered end users was quite significant.
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FIGURE 1

Profile of the registered participants
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FIGURE 2

Industries represented by the registered participants
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The success of the Innovation Forum 2008 was further confirmed by the results of the
general evaluation forms filled in by the participants during the event: the average
score reported was 4.5 on a scale from 1 to 5. The quotations listed below are an
example of the comments made by the participants with reference to the event:

“Very interesting, with an excellent contents mix. Extremely innovative!”
Consulting Cube

“The themes of the conference have been treated in a very clear and concrete way,
with an excellent communicative approach.”

ASL Biella (Local Health Unit of Biella)

“Very well done. The event format enables even those who don’t have much time to
spare to follow the conference”

Exenor
“A top quality event.”

Di.Gi. International

“In general, very interesting”
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Netherlands Embassy

PROMOTIONAL CAMPAIGN

A winning brand

The promotional campaign organized by IDC to advertise the Innovation Forum 2008
featured several initiatives.

Designed to promote one of the most important events of the year in the area of
innovation, the promotional campaign included several formats covering all
advertising channels, from advertising posters (various sizes) displayed on or in
public means of transport in Milan and large-scale video screens showing event-
related videos in various subway stations, to special agreements with blogs and
communities - in addition to a more traditional promotional campaign involving the
generalist and specialized press -, which complemented an extensive DEM campaign.

Through advertising, IDC intended to promote innovation as one of the main assets of
the ltalian country system, purposely choosing a venue such as the city of Milan,
which will become the world showcase for progress thanks to the Expo 2015. At the
same time, the Innovation Forum 2008 communication campaign presented the event
also as a concrete point of reference for Milan, encouraging people to take active part
in the initiative.

The picture of the rising sun, which was printed on all advertising material of the event,
played an important role in spreading optimism for a recovery of the country system.

The slogan adopted for this fourth edition of the event - “What does it take to
innovate?” - was used in the advertising campaign for the Forum, on all promotional
media (e-mailing, advertisements, IDC site, etc.) as well as during the event (it could
be seen on the large screen, on the dais, on the advertising posters placed in various
corners of the foyer, on the conference agenda, on the cover of IDC’s Report, etc.).
Thanks to this plan aimed at promoting an integrated image of the event, the initiative
could be easily identified by potential participants; this helped raise general
awareness of the Forum and contributed to its success.

DIRECT MARKETING

From December 2007 until the actual beginning of the event, announcements of the
Forum were sent by fax and e-mail to organizations and professional roles (around
30,000 contacts) belonging to the identified target group: organizations planning to
introduce technological innovation in order to improve their business models;
institutions involved in PAC and PAL projects; ICT companies; universities and
technology centers; trade associations; companies operating in the financial services
industry; incubators; media; opinion makers and influencers. The text of the
messages was customized based on the target group.

Mailing of the event agenda to a selection of addresses contained in the databases
provided by the sponsors.

The sponsors of the conference provided fundamental support for the promotion of
the event through specific campaigns directed at their own customers. Moreover, IDC
created a partnership with some trade associations which helped increase the
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visibility of the event on the Internet through newsletters to their members and
advertisements of the event on their respective Web sites, and enabled the event to
reach a new target audience which would have been difficult to identify otherwise.
The promotional campaign for the Forum was also supported by the Host Sponsors
and by 4 Ministries, which played a fundamental role in targeting the representatives
of Government agencies.

ONLINE ADVERTISING

This year, the Innovation Forum also benefited from a blog -
http://innovationforum2008.blogosfere.it/ - specially created for the event by
Blogosfere. Blogosfere is an innovative publishing project which leverages the largest
information network based on professional blogs; in March 2007, Blogosfere already
had over 150 active blogs. It is a new ‘source of information’ which has been
developed as a complement and an alternative to traditional media (TV, radio and
printed press), especially in areas of interest (both niche and non-niche areas) which
are not covered by the latter by choice or through lack of resources.

In particular, 48 posts were created for the Innovation Forum, whereas several others
were created by other blogs of the Blogosfere network (see list reported below).

The chart below shows, with reference to the dedicated blog, how many times the
videos were watched, the number of page views as well as the average time spent on
the blog.

FIGURE 3

Number of visits to and average time spent on the Innovation
Forum 2008 blog
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Apart from the special blog created for the Innovation Forum 2008, also other blogs of
the Blogosfere network contributed to the event’s visibility; in particular:

Blogosfere home page (page views per month: 103,500)

http://blogosfere.it/2008/03/innovation-forum-2008-sgarbi-ci-parla-di-expo-
2015.html

B

http://blogosfere.it/2008/02/blog-184-nasce-innovation-forum-2008-blog.html

B

http://hightech.blogosfere.it/2008/02/orizzonte-2015-cosa-serve-per-
fareinnovazione-in-italia.html

B

http://blogosfere.it/2008/03/innovation-forum-2008-su-blogosfere.html

B

http://hightech.blogosfere.it/2008/03/innovation-forum-2008-conblogosfere.html

Bl

http://blogosfere.it/2008/03/parte-oggi-innovation-forum-2008.html

Bl

http://blogosfere.it/2008/03/innovation-forum-2008-con-don-tapscott-
nelmisterioso-mondo-del-web-20.html

Bl

http://milano.blogosfere.it/2008/03/innovation-forum-2008-don-tapscott-ciguida-
nel-misterioso-mondo-del-web-20.html

http://blogosfere.it/2008/03/itsme-lalternativa-italiana-al-desktop.html
Onda Multimediale (page views per month: 2,500)

http://ondamultimediale.blogosfere.it/2008/03/fari-puntati-sullinnovazioneprima-
parte.html

Blogosfere High Tech (page views per month: 33,000)

http://hightech.blogosfere.it/2008/03/wikinomics-il-paradigma-della-societa-20-
presentato-da-don-tapscott.html

http://hightech.blogosfere.it/2008/03/la-scommessa-di-itsme-oltre-lametafora-
desktop.html

http://hightech.blogosfere.it/2008/03/cosa-serve-per-fare-innovazione-initalia-
una-domanda-per-berlusconi-e-veltroni.html

Milano 2.0 (page views per month: 118,000):

http://milano.blogosfere.it/2008/03/vittorio-sgarbi-allinnovation-forum-ci-parladi-
expo-2015-ecco-la-videointervista.html

http://milano.blogosfere.it/2008/03/innovation-forum-il-web-20-secondodiego-
parasole.html

http://milano.blogosfere.it/2008/03/linfomobilita-a-milano-spiegatadallassessore-
edoardo-croci.html

Parole Verdi (page views per month: 19,000)

http://paroleverdi.blogosfere.it/2008/03/il-futuro-linnovazione-e-lerinnovabili.html
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Innovazione (page views per month: 11,800)
http://innovazione.blogosfere.it/2006/01/the-innovation.html

http://innovazione.blogosfere.it/2008/03/innovation-forum-2008-il-blog-
diblogosfere.html

http://innovazione.blogosfere.it/2008/01/linnovation-forum-di-idc-lascia-romaper-
andare-a-milano.html

http://innovazione.blogosfere.it/2005/12/evento-innovati.html
http://innovazione.blogosfere.it/2006/12/forum-dellinnovazione-digitale-2007.html
http://innovazione.blogosfere.it/2006/03/piu-forza-ai-di.html

The Forum was also advertised in the “events” sections published — both in print and
on-line — by the major Italian newspapers and magazines.

In particular, VNUNet.it introduced an innovative communication tool: video-interviews.
This new service, which leverages the full potential of the Web, was extremely useful
to increase exchange and communication between firms, institutions and decision-
makers in the Information Technology sector on the one hand, and the target
audience of these three groups, on the other.

The VNUNet.it team conducted on site a video-interview during which questions
about market scenarios and corporate strategies were put to the representatives of
major IT players. The interviews were very short and carried out in a journalistic style,
they were particularly appreciated by viewers for their specific and clear focus on the
most significant aspects of the event.

The video-interviews are available on NetMediaEurope’s Web sites:
http://www.vnunet.it; http://www.databusiness.it; links to the video-interviews on
NetMediaEurope’s sites have been activated on IDC’s Web site.
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The media partners widely advertised the conference through integrated, multi-media
promotional initiatives and dedicated articles on traditional newspapers and
magazines, newsletters, Web sites, and offered sponsors the opportunity, on an
exclusive basis, to buy advertising space on particularly favorable conditions.

©2008 IDC #

15



FIGURE 4

Advertising campaign
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PRESS RELATIONS ACTIVITIES

Goals of the communication activity

Burson-Marsteller — IDC’s public relations agency — took care of the promotion with
the press of the Innovation Forum, in collaboration with IDC and the P.R. managers of
the event sponsors.

The activity carried out by our PR agency was aimed at giving visibility to and
leveraging the main themes discussed during the initiative, the results achieved by
the Digital Innovation Forum and the speakers present at the Forum, by clearly
placing this event within the framework of the project launched in May 2005, by
regularly spreading the key messages intended for the business press, generalist ICT
magazines and specialized ICT press, so as to ensure the best possible press
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coverage, and by further supporting the statements made by the partners, the
keynote speakers and IDC’s experts on the mentioned themes.

Burson-Marsteller will carry out press office activiies on behalf of the Digital
Innovation Forum on an ongoing basis until — and also after — the next Innovation
Forum which will take place in Rome, in March/April 2009.

Results achieved

The results achieved during the Innovation Forum were, as usual, extremely
satisfactory in terms both of the number and of the quality and variety of journalists
who attended the conference. As a matter of fact, 124 journalists attended the Forum;
among them, there were representatives of national terrestrial TV channels (e.g. RAI
3), national radio networks (like Giornale Radio RAI, Radio Montecarlo and Radio
Radicale), press agencies (e.g. ANSA, ADN Kronos, AGI and APCom), national
dailies (like Il Sole 24 ORE, Il Manifesto, Blooomberg Finanza&Mercati), business
newspapers and magazines (e.g. Espansione, CorrierEconomia, Il Sole 24 ORE -
Nova 24, La Repubblica Affari&Finanza, L’Espresso), generalist ICT
newspapers/magazines (e.g. Computerworld, Week.it, Zerouno, Linea EDP),
specialized magazines focusing on PA (e.g. LABitalia and PubblicA) and directed at
the financial services and banking sector (e.g. Bancamatica).

On the first day of the event, Gabriella Cattaneo chaired a special meeting with the
press entitled "The ltalian ICT community debates on innovation: the situation in Italy
and the opportunities for development". What does it mean for an organization to be
really innovative? What are the new scenarios and technologies that enable
innovation? Are organizations ready for strategic and organizational changes in the
light of the new opportunities resulting from globalization and the now fully
acknowledged key role played by IT? These are only some of the themes discussed
with the representatives of the major ICT companies. The meeting was characterized
by a high degree of interaction with the numerous important journalist who attended
the meeting and who were able to pose questions on the topics analyzed during the
Innovation Forum, whereas Senior Executives had the possibility of highlighting the
special character of their own strategies and initiatives for innovation, thus getting top-
level press coverage. The meeting ended with a ‘photograph session’: a picture of the
sponsors’ representatives and Roberto Masiero was taken while they signed a poster
with the Innovation Forum symbolic image in the background. This was done with the
intention of stressing the innovative role of this special meeting within the Forum as
well as its symbolic function, since it marked the first time the ICT community had
gathered around a table to show a united front in favour of innovation.

Before, during and after the event, 30 interviews with the sponsors, IDC analysts and
the keynote speakers were carried out by major newspapers and magazines; this has
resulted in an exhaustive and high-quality press coverage of the Innovation Forum.
Moreover, two successful events took place in parallel with the conference, a press
conference with Don Tapscott and a special event — the launch of an innovative
entrepreneurial initiative — which attracted many journalists.
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Copyright Notice

This IDC research document was published as part of an IDC continuous intelligence
service, providing written research, analyst interactions, telebriefings, and
conferences. Visit www.idc.com to learn more about IDC subscription and consulting
services. To view a list of IDC offices worldwide, visit www.idc.com/offices. Please
contact the IDC Hotline at 800.343.4952, ext. 7988 (or +1.508.988.7988) or
sales@idc.com for information on applying the price of this document toward the
purchase of an IDC service or for information on additional copies or Web rights.
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